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Abstract. This study explored the attitude of parents with children in early childhood development centres
regarding over the counter homeopathic remedies, conventional medicine and natural medicine. The study used a
quantitative approach and self-administered questionnaires. The results reported here are based on 613 valid
responses. A binomial test was used to determine the direction of the attitude of the parents with regard to over
the counter homeopathic remedies, natural and conventional medicine. Exploratory factor analysis was
conducted, using principal component extraction and Varimax rotation, to determine if a meaningful factor
structure emerged regarding respondents’ attitudes. The factors which could be identified were preference of
homeopathic remedies, preference of natural remedies, preference towards treatment from a doctor and
respondents against homeopathy. Using Cronbach alpha, the internal consistency for the four factors was tested.
In order to determine whether the four identified factor variables would result in a distinct grouping of the
respondents, a cluster analysis was performed, using K-means clustering. There was a distinctive grouping of
parents regarding their attitude toward these issues. There appears to be an opportunity to actively market natural
and over the counter homeopathic products to this market segment.
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